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Public participation, stakeholder, citizen & community engagement that enhance
compliance outcomes, environmental justice and public trust & confidence
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Key topics

Morality and engagement Understanding stakeholders/ Data collection Practical application of
regulated community behavioural data
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Legal and moral
obligation

« Legislated vs “Right” & DROFESSIONAL MORAL
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* Ensure alignment with external
* Regulation =formal moral norm F " ﬂ
* Whatisright and how is that defined? '
* Marketing of Potatoes Act 1946 (WA)

e Account for views and have a sound basis to
engage
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U I‘Idel’sta nd for Thei I Legand Factors Contributing to Tourism Compliance
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Some influence

Sake and Yours o —— —

Key actor (person/
org/business) and
iMernal quabties

Other actors and

- Understand public/ stakeholders attitudes S

External factors
which infuence actors

. Surveys, focus groups, discussions

. Benefits and barriers

. Data informs interaction &
framework aptness

- Improves communication & engagement 2> s
minimises harm to person & environment & -
builds trust = increases influence
including compliance
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Use / collect own data

- Tools and data available internally
. Field data tools e.g. pax, interaction details

. Compliance data - location, person details,
time, record of interviews

. Permit data - location, size, history
. Staff - workshops

. Survey/interviewing process

. Self-audit

Enables ongoing collection and analysis and use
for reporting

» Pre-trip

The Fisher

Beliefs and values
Fishing experience & expectation
Rule understanding & agreement
Perception of managing agencies
Perceived social norm
Perceived risk

Resources
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Fishing trip aspects that influence compliance
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o On-water

- Puipose of fishing snd target speciss - Access Lo zoning information

- Crew experience and dynamic - kishing plan effectivencss

- Palrol sightings/interaclions
- Nessgal and crew state

- Dther rec vessels nasrby

. Social prassura from craw or
nearhy vassala

—> - >
Change or maintain plan

- Vessel and equipment capabslities

- Commercial fishing nearby

- Exposureto and success of
information gathering and marketing

Decide on fishing and
launch location

%

Post-trip

- Congder figh caught
- Debriet with friends and family

- Post Lo sowals and consider
respunse

Review trip and consider
whether successful

>



Recreational fishing offenders
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- Offender Type Offender Numbers
2024 GLOBAL SUMMIT C
|r-.:1 -.I I- r'-| EMT .r'-. -:"n- AN |.:l EMFORCINC o m ms fo r bad
SRR R Unaware 8
Practical application - LowCupabilty 4
C o m m u n i cat i o n Medium Culpability 14
« ’ . . High Culpability 14
- Bad” communication —reactance and
negative OUtcomeS Very High Culpability 2
Total 72

Benefits of catering to user Comms for good?

Great Barrier Reef Marine

- Effectiveness - Targeted selective
messages

- Internal purposes — action selection;
as per policy; demonstrate value; staff
engagement training
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Call to action

CTA1 Understand the behaviour and attitudes of
those you are regulating and the contributing factors
(consider collecting or analysing your own data or
collaborating on research or messaging).

CTA 2 Consider whether the process and framework
need changing rather than the people
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